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The Thai economy improved from the previous month with a
continued expansion in the service sector. This was driven by an
improvement in tourist arrivals. On the domestic demand side,
both private consumption and investment picked up after a
slowdown in the previous period. Exports of goods increased in
several categories, in line with higher manufacturing production.
However, government spending continued to contract due to the
delay of the Budget Act, B.E. 2024.



Private Consumption Private Investment
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Farm Income MPI and Capacity Utilization (Cap-U) Jan-Apr 2024
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Domestic Vehicle Sale Thai GDP Forecast by BOT (%YoY)

In April, car sales decreased by 26.1%YoY due to reduced sales of pickup trucks and
passenger cars. This was influenced by the strict loan approval process imposed by financial
institutions due to NPLs in the hire purchase group. Furthermore, the domestic economy and
the purchasing power of consumers have not yet recovered. In addition, government spending
and investment continued to shrink following delayed budget disbursement. Vehicles in the
SUV group continued to expand well, while electric vehicle (BEV) registrations decreased from

the same period last year. However, in 4M2024, BEV registrations continued to grow.
Domestic vehicle sales, 4M2024
Market Share By Brand

Total Vehicle Sales By Model
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Domestic car sales in 4M2024
reached 210,494 units, which is a
23.9%YoY decrease due to lower

Sales by Body
Type

-

sales of commercial and passenger

vehicles. Toyota remains the market Passenger car 95,065 i el s
leader, followed by Isuzu and Honda, ~Commercial car 127,591  -28.7 29,450 -29.4
respectively. The Toyota Hilux pickup Bk 1 e 60678 423 14067 -43.2
truck is the highest-selling model,
with a market share of 14.9%, Suv 43,804 181 9,790 186
followed by the Isuzu D-Max with Other 23109 -369 5593 -39.3
13.6% and the Toyota Yaris ATIV with

Overall 210,494 -23.9 46,738 -26.1

8.9%.
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Tourism

In April, the number of foreign tourists decreased by 7.6%MoM but increased 26.4%YoY
following an increase in the number of tourists in almost every country group. There was a
significant increase in the number of Chinese, European, Russian, Indian and South Korean
tourists from the same period last year. Meanwhile, Malaysian tourists decreased slightly but
increased from the previous month after the fasting in Ramadan ended. In 4M2024, there were
12.12 million tourists, an increase of 39.2%YoY, with the top five countries of arrival being
China, Malaysia, Russia, South Korea and India, respectively.
International tourist arrivals, 4M2024
No. of Foreign Arrivals Total Revenues Top 5 Nationalities Visiting Thailand
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12,127,447 Persons 560,382 THB Mn China Malaysia Russia S.Korea India

+39.29%Y0Y +38.9%YoY 19.4% 12.9% 6.3% 5.6% 5.3%
In April, the average hotel occupancy rate nationwide was Occupancy Rate, 4M2024

73.5%, increase from the previous month. This has North Northeast
resulted in an occupancy rate of 74.8% in the first four 68.0% 64 8%
mont.hs, an increase from -47.9% last year. Tbe region with Central & e % ;ﬂ East
the highest occupancy rate is the Southern Region, followed 65.1%% 75 39,
by Bangkok ,the Eastern Region and the Central & Western oy

Region, respectively. The occupancy rate increased as the South 80-6%
number of both Thai and foreign tourists increased. 81.6%




. Share Jan-Apr 24 Apr-24
Major products
Jan-Apr 2024 (%) | USD million USD million

Total exports 100.0 94,274 1.4 23,279
Agriculture 9.9 9,305 3.1 3,014 -3.8
- Rice 2.4 2,219 53.8 608 91.5 O O O S
- Rubber 1.6 1,543 273 352 36.2
- Tapioca 13 1,210 -18.6 272 -9.6 F 0 r J U n e 2 0 2 4
- Fruits 2.0 1,875 -25.3 1,182 -29.8
_Fi - Apr-24
Agro-industrial 8.0 7,521 -1.8 1,933 12.7 USD million
- Prepared or preserved seafood 1.2 1,175 6.9 281 148 [ Automotive 2,961 13.5
- Cane sugar and molasses 1.1 1,016 2311 241 -10.4 - Passenger car 838 9.7
- Wheat products and other food preparations 0.9 846 9.1 200 16.8 - Pick up and trucks 748 43.6
- Beverages 0.8 720 7.1 176 10.5 - Motorcycle 229 -12.9
e 78.6 74,110 1.8 17,465 9.2 - Spark-ignition reciprocating internal 254 51
- Automotive 13.8 13,018 -2.7 2,961 135 —  combustion
- Electronics 16.4 15,450 9.8 3,901 256 —] - Parts & accessories 779 14.7
- Electrical appliances 10.2 9,662 -3.0 2,278 4.1 )
- Precious stones and jewelry 5.2 4,916 -11.3 801 -37.8 Products "
USD million %YoY*
- Unwrought gold 2.0 1,890 -30.6 289 -64.6 .
L Electronics 3,901 25.6
- Rubber products 4.6 4,358 -1.8 1,020 1.5
- Computer parts 1,603 62.0
- Petro-chemical products 3.0 2,817 -4.5 127 0.5
- HDD 586 85.2
- Chemicals 2.6 2,480 -7.9 610 -3.9
- Electronic integrated circuits 656 -9.2
- Machinery & equipment 33 3,086 13.9 908 58.8 o
- Telecommunication 713 46.3
- Apparels & Textile 2.1 2,020 1.9 491 4.5 ) ) .
- Semi-conductor devices, transistors,
- Metal & steel 3.0 2,804 339 570 233 ) 367 -15.9
diodes
Mining & Fuel 35 3,337 -4.2 867 -9.2
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Thai Financial Market Data (1/2)

Data as of : 31 May 2024

Fixed Income Market

151 Year Movement of Thai Government Bond Yield (%)

Shift in Thai Government Yield Curve

Current vs Last Month vs Last 1 Year Thai Government Yield Curve versus

US Treasury Yield Curve
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Thai Financial Market Data (2/2) Data as of : 31 May 2024

Policy Rate and Inflation
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