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The Thai economy experienced sluggish growth, with the
service sector expanding due to an increase in the number
of tourists. Private investment and manufacturing production
improved in some sectors, while private consumption remained
stable. However, merchandise exports continued to expand
due to the recovery of the global economy and increased
consumer confidence. Government spending decreased
due to lower current and investment expenditures.




Private Consumption Private Investment

Private consumption indicators remained stable from Private investment indicators, after seasonal adjustment, ® In February, Thai exports expanded for the seventh
the previous month after seasonal adjustment. Spending continued to rise due to an increase in investment in consecutive month by 3.6%YoY, in line with the global
on services and non-durable goods benefited from an machinery and equipment, particularly in the import of economic recovery. Important markets such as the United
increase in the number of foreign tourists, as well as computers and related equipment. However, investment in States, the European Union, and Australia continued to
government measures such as energy price subsidies and tax ~ construction has decreased due to a decline in sales of expand. The products that are still expanding include rubber,
deductions. However, spending on durable goods decreased, ~ construction materials. The area permitted for construction rice, canned and processed seafood, and computers.
particularly in the sales of passenger cars. remained stable, but the area for housing decreased while " In 2M2024, exports expanded by 6.7%YoY, driven by
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Note:*%MoM is calculated from seasonally adjusted data. Note:*%MoM is calculated from seasonally adjusted data.
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Farm income decreased for the fourth consecutive Manufacturing production index, after seasonal Total 100.0 46,035 6.7 23,385 3.6
month due to drought affecting sugarcane and palm oil, adjustment, increased from the previous month.

. L ; . ASEAN 24.1 11,648 9.0 5,632 1.2
and decreased production of rubber and cassava caused by Production increased in the petroleum, chemmals, and
leaf fall and mosaic disease. Additionally, the price of paddy ~ beverages categories, but decreased in all types of USA 1ra 7,968 146 4072 15.5

increased due to the suspension of Indian rice exports. automotive categories for both export and domestic sales. China 9.9 4,555 20 2,320 -5.7
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Domestic Vehicle Sales Thai GDP Forecast by NESDC (%YoY)
Private Consumption

In February, car sales decreased by 26.1%YoY due to reduced sales of pickup trucks 100 42 25 2.7 )

n n 6o A . - 2.2 L6 > 1.9 Government Consumption 37 01 46 15
and passenger cars. This is attributed to strict loan approval policies in line with responsible N =m0 .
lending policy, high levels of household debt, and a slow domestic economic recovery which 00 ™7 v — 11— Privatelnvestment 29 [ AT [ 321 35
have resulted in increased NPLs in the automotive leasing sector. Additionally, government 100 62 Public Investment 35 -39 46 -18
spending and investment remained contracted due to the delayed budget disbursement. e © o © < o o o ValueofMerchandiseExports* 19.2 54 -17 29
However, sales of passenger cars in the electric car group, specifically BEV and HEV, expanded § § § § § % § Headline Inflation (%) 12 61 12 14
from the same per]od last year. N *BOP Basis Note: Data as of Nov 2023

L Vel Sl Market Share By Brand Byitoget In February, the number of foreign tourists increased by 58.6%YoY and 10.4%MoM.
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@ Toyota Yaris ATIV.© 9.9% Indians and Russians, respectively. The numbers of European and American tourists are
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Domestic car sales in 2M2024 Domestic Vehicle| Jan-Feb 2024 Feb-24 No. of Foreign Arrivals Total Revenues Top 5 Nationalities Visiting Thailand
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vehicles. Toyota remains the market
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Commercial car 64,384 -28.0 32,982 -29.4  The hotel occupancy rate for February decreased slightly Occupancy Rate, 2M2024
] ) ) from the previous month to 76.7%. As a result, the North Northeast
respectively. The Toyota Hilux pickup Pickup 1 ton 30,399 -433 15535 -43.2 occupancy rate for the 2M2024 was 77.0%, up from 47.9% last 75904 65 6%

leader, followed by Honda and Isuzu,

is the highest-selli ith i i
truck is the highest-selling model, wit SUV 22,627 273 11675 186 year. Bangkok had the highest occupancy Arate in Febru.ary, . & ;El East
a market share of 16.2%, followed by followed by the southern and eastern regions, respectively. 65.4 77 0%
’ . . ) L % .
the lsuzu D-Max with 15.0% and the Other 11,358 369 5772 -39.3 The‘mcreas«.e in occupancy rate was mainly d.ue to.the rise in
. ‘ foreign tourists. However, the number of Thai tourists South 82.9%
Toyota Yaris ATIV with 9.9%. Overall 107,657 -21.5 52,843 -26.1  decreased slightly from the previous month. 82.6%
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Major products

Total exports
Agriculture
- Rice
- Rubber
- Tapioca
- Fruits
- Fishery
Agro-industrial
- Prepared or preserved seafood
- Cane sugar and molasses
- Wheat products and other food
preparations
- Beverages
Manufacturing
- Automotive
- Electronics
- Electrical appliances
- Precious stones and jewelry
- Unwrough gold
- Rubber products
- Petro-chemical products
- Chemicals
- Machinery & equipment
- Apparels & Textile
- Metal & steel
Mining & Fuel
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o —» Automotive
-35.3
- Passenger car
6.3 - Pick up and trucks
- Motorcycle
3.6
59 - Spark-ignition reciprocating internal
' — combustion
-8.2
125 - Parts & accessories
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508 Products
309.5 9 Electronics
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Thai Financial Market Data (1/2) Data as of : 29 March 2024

Fixed Income Market Shift in Thai Government Yield Curve

Current vs Last Month vs Last 1 Year

Thai Government Yield Curve versus
US Treasury Yield Curve
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Thai Financial Market Data (2/2)

Data as of : 29 March 2024

Policy Rate and Inflation
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End of Presentation
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